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1. OBJECTIVES AND SCOPE  

Pursuant to Ferrari's Code of Conduct, "Use of sustainable business practices is an integral part 

of our manufacturing process, which strives to achieve the business objectives while minimising 

adverse impacts on present and future generations and resources. We are committed, in 

particular, to responsible use of environmental resources and to positively influencing people 

and communities in the areas where we operate". 

In order to implement these principles and to create a document that proves a frame of 

reference for environmental matters, this Practice was adopted on January 10, 2024 and applies 

to the entire Ferrari Group (i.e. Ferrari N.V., Ferrari S.p.A. and the respective branches, 

subsidiaries, and controlled joint ventures) pursuant to local legislation. 

Ferrari also expects its third parties - including, among others, suppliers, consultants, dealers, 

and partners - to act in line with the principles and values enshrined in this Practice when 

conducting business with Ferrari. 

This particular issue concerns numerous departments, which are each responsible for taking 

action within their own area of responsibility to achieve common goals. 

In the event of doubts about the provisions of this Practice, you can refer to the Sustainability 

function of the Finance Department and the Ecology & Environment unit of the Technologies and 

Infrastructures Department, that are responsible for drafting and updating this Practice and 

provide assistance with awareness and training activities.  

 

2. FERRARI'S OBJECTIVES 

Creating a culture of sustainability requires effective risk management, as well as the ability to 

make decisions in a responsible, proactive and innovative manner.  

Ferrari's objective is to increase environmental awareness within the Company and 

consequently to constantly establish and implement new programmes and actions in this field. 

The Company deeply believes that ensuring access to a pure and blooming environment should 

not be a privilege but rather a basic human right. In this respect, our efforts aim to minimize the 

negative impacts of our activities on natural resources and the global environment, committing 

to protect the environment for present and future generations. 

Specifically, Ferrari considers environmental protection to be a key issue, and one that should be 

prioritised in its overall approach to business. Ferrari is committed to continuously improving the 

environmental performance of all its activities and to complying with the provisions stipulated 

under the laws and regulations in force. 
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3. FERRARI'S PRINCIPLES AND COMMITMENTS REGARDING THE 

ENVIRONMENT  

In line with the objectives established, the Company sets forth the following general principles: 

• Management of any factors that may constitute an obstacle in the achievement of 

environmental objectives and in meeting the expectations of stakeholders. 

• Timely and ongoing compliance with all relevant regulatory and legal requirements in 

force, taking a proactive attitude towards regulatory developments. 

• Periodic and systematic establishment of objectives designed to foster improvement 

(monitored and measured using KPIs) for activities which have a significant impact on the 

environment, beginning with pollution prevention. 

• Development of products that meet the needs of customers whilst ensuring safety, quality 

and respect for the environment. 

• Adoption of the latest technologies available aimed at reducing energy consumption, air 

emissions and environmental impact.  

To this end, Ferrari undertakes to: 

1) Reduce the greenhouse gas emissions produced throughout the entire life cycle of the 

product. To achieve this goal, Ferrari has established action plans to reduce its direct and 

indirect greenhouse gas emissions, setting scientific objectives and monitoring progress 

in a transparent manner. Ferrari is committed to reducing energy consumption by 

optimising processes and employing the most advanced technologies available; it focuses 

particular attention on testing innovative technologies and using alternative and 

renewable energy sources in addition to low-emission fuels. In preparation for a low-

emissions future, the Company is also working towards electrification and other 

innovations in line with specific regulatory requirements;   

2) Minimise water use through low-water consumption processes and systems, and by 

placing priority on recirculation within the process and reuse of waste water; 

3) Promote reuse of scrap materials within the production process from a circular economy 

lens, reduce waste production, and maximise the proportion sent to waste recovery 

facilities; 

4) Carefully monitor emissions into the atmosphere and to sewers so as to minimise their 

impact; 

5) Contribute to protecting local biodiversity in the area impacted by our production 

processes. 

 

4. VALUE CHAIN ENGAGEMENT 

Ferrari considers the engagement of its suppliers of goods and services and its sales partners 

to be crucial in order to uphold its environmental principles and commitments.  
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For the Company, working with the value chain is an integral part of its success and therefore it 

is committed to the application of sustainability requirements in its sales and procurement 

activities.  

In line with this, the selection of suppliers is not only based on the quality and competitiveness of 

their products and services, but also their compliance with social, ethical, and environmental 

principles. 

More specifically, Ferrari expects its suppliers to: implement concrete actions to limit their 

consumption of energy, natural resources, water, and raw materials; increase their rate of reuse 

and recycling of materials; comply with all applicable regulations on biodiversity and the 

protection of endangered species; protect natural ecosystems and limit deforestation and forest 

conversion; identify, monitor, and appropriately process substances constituting environmental 

or health hazards and adopt new processes and best practices, not only to guarantee the supply 

of parts and components, but also for the environment and health and safety. 

Ferrari expects suppliers to have an internationally certified environmental management 

system. 

 

5. RELATIONSHIPS WITH AUTHORITIES AND COMMUNITIES 

Ferrari fosters full cooperation with the local authorities and communities involved directly 

and/or indirectly in its activities and guarantees open, constructive dialogue at all levels with the 

representatives of public authorities, in order to increase engagement of its stakeholders on 

environmental issues. 

Ferrari's commitment to concretely support the communities in which it operates constitutes 

one of the principles of the Code of Conduct, which states "In line with our values, we desire to 

play a key role in supporting the communities within which we operate, with a view to shared 

growth". 

In compliance with the general principles of transparency and fairness, the Company undertakes 

to provide periodic disclosures in order to ensure the dissemination of complete, accurate, and 

truthful information to authorities and stakeholders. 

 

6. TRAINING AND COMMUNICATION 

Ferrari employees must be informed of the contents of this Practice so that they are familiar 

with the potential consequences in the event of failure to comply with its provisions and to clearly 

understand the conduct and actions required to prevent any breaches or misconduct.  

On this matter, Ferrari will ensure this Practice is disseminated adequately both internally, 

through its publication on the company intranet, and externally, by posting on the company 

website. Furthermore, where relevant, the content covered by this Practice will also be included 
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in other internal and external communications aimed at raising awareness and creating 

knowledge on these issues. 

Furthermore, the Company, assisted by the Human Resources department, provides training 

and awareness sessions on environmental protection principles. 

 

7. MONITORING, IMPROVEMENTS, AND CONTROLS 

In order to ensure full and effective functioning of this Practice, the Technologies & 

Infrastructure department and the Finance department will monitor its implementation and 

suggest any updates to its contents, considering factors such as emerging best practices and 

changes in the Group's activities or in the applicable legal and legislative framework. 

The Internal Audit department, where necessary with the assistance of third parties, can conduct 

independent audits and inspections to establish whether this Practice is applied correctly. 

 

8. REPORTING (WHISTLEBLOWING) 

Ferrari encourages its employees, suppliers, customers, partners, and all its stakeholders in 

general to report any concerns they may have that laws, regulations, organisational models, and 

the values and principles of the Code or of company practices and procedures have or might 

have been breached. 

Concerns may be reported through the dedicated Ethics Helpline (open 24 hours a day, 7 days a 

week, click here), by email (wb@ferrari.com) or through the other channels available in the 

whistleblowing section of the Ferrari corporate website (to access the page and see all the 

details, click here). All reports are managed by Ferrari in accordance with the "Whistleblowing 

Procedure", which applies to all the Group companies, in whatever country they operate, in 

compliance with all applicable local legislation. 

The concerns may be reported anonymously and the Ferrari Group treats all of these matters 

confidentially; the information and data provided when raising a concern is protected, as is the 

identity of the reporting parties and anyone else or mentioned or implicated in the reports. 

Ferrari also does not tolerate any form of retaliation and protects all parties who report a 

concern in good faith, in line with this Practice. 

9. DISCIPLINARY MEASURES 

Ferrari undertakes to implement all reasonable actions to prevent and discourage any conduct 

which breaches this Practice. 

In accordance with the provisions of collective bargaining agreements in force, the Ferrari 

Group takes appropriate disciplinary action against any employee whose conduct breaches or 

https://secure.ethicspoint.eu/domain/media/en/gui/103104/index.html
mailto:wb@ferrari.com
https://corporate.ferrari.com/en/governance/code-conduct/report-violation-code-conduct
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is likely to breach this Practice, up to and including dismissal, as and when permitted by applicable 

labour law. 

The disciplinary measures adopted may vary from case to case, depending - among other things 

- on factors such as the gravity and duration of the breach. In any case, disciplinary action will be 

taken against anyone who engages in conduct which is contrary to this Practice, regardless of 

the role they hold within the Ferrari Group. 

 


